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Technology is continually changing, and 
most would add that it is improving our every-
day lives. Those involved in the beef industry 
can relate to these technological changes in 
daily management practices and basic produc-
tion of cattle. Social media is the next frontier 
of communication for the beef industry, and 
it too is ever changing. These technologies are 
continuing to evolve and must be used as a 
tool personally and professionally. In regards to 
the beef industry many producers have already 
embraced these new tools and yet some are still 
frightened to adopt these new technologies.

Social media was fi rst defi ned in 2004 
by Merriam-Webster as “forms of electronic 
communication, such as websites for social 
networking and microblogging through which 
users create online communities to share in-
formation, ideas, personal messages, and other 
content”. Consumers are demanding informa-
tion be accessible at their fi ngertips, as the 
spread of information and sending of messages 
is now happening in real time. Online com-
munities are connecting people with similar 
interests and allowing for experts to answer 
questions on various subjects in a location, 
which creates a place, that people feel like they 
‘belong’ on the Internet. 

 Why should the beef industry and 
individual producers be utilizing various social 
media tools? While social media hasn’t been 
defi ned as a ‘relationship builder’, it’s certainly 
been strengthening relationships amongst 
producers and consumers in the beef industry.  
These relationships are also transferring into 
marketing opportunities, as producers can 
create business pages and or blogs to showcase 
their operations. Having a web presence is es-
sential in creating and fortifying customer and 
consumer relationships. 

Now for the breakdown of social media, 
hopefully, this will clear up a few questions you 
have about social media and its value to your 
operation and the larger beef industry. 

Blogging
There is a whole world of bloggers out 

there! People are reading blogs, gaining infor-
mation from these blogs and passing the word 
on about what they saw or read on a blog. The 
authors (bloggers), are writing on their opin-
ions and experiences, and these opinions are 

fast gaining credibility as 
reliable sources of informa-
tion as citing sources is a 
piece-of-cake online.  Re-
search shows that Bloggers 
are constantly discussing 
their favorite products 

and brands; those brands could and should be 
high-quality beef products and standards for 
animal agriculture. Furthermore, why shouldn’t 
your business be sharing your favorite stories 
from your busy ranch life, posting delicious 
beef recipes or discussing the latest grazing 
practice? The more active your business is on a 
blog which can be linked to your website, the 
more likely Google will be to refer your page to 
consumers.

Blogs have options if a producer has an 
existing website they can add a blog page to 
the website or link to anther blogging web-
site. Also, ranchers could chose to start a blog 
through the two 
most popular blog-
ging hosting sites, 
which are Blogger 
and Wordpress. 
These sites make it 
easy for anyone to start a website which you 
design and create the content for. Blogs sites are 
currently being used by some producers to host 
a website and effectively represent their cattle 
operations to eager customers.

This option of social media will also al-
low to you to create relationships with other 
producers and consumers. Networking via 
industry blogs is a growing trend in creating 
relationships throughout the cattle world. 

Facebook
Facebook is designed 

to see what your “friends” 
are up to, you can see 
what they have recently 
been involved in and re-
view pictures from recent 
events. The networking opportunities are abun-
dant if this tool is used correctly. Cattle pro-
ducers are getting creative in how they use this 
social media tool; 
I am currently 
“friends” with the 
2011 National 
Junior Hereford 
Expo Champion 
Polled Hereford heifer. 

On a personal and business page you can 
update your status, share information about 
your operation, post links to articles and infor-
mation about the industry. In doing all of this 

information 
sharing, 
you are an 
advocat-
ing for the 

beef industry. Inherently, many people in 
your ‘friends’ list won’t be beef producers and 
may know nothing about the issues facing the 
industry today. Social media is an easy way to 
educate those who have little connection to 
cattle or agriculture.

LinkedIn
LinkedIn is a powerful social networking 

site for professionals. This website allows you 
to create a profi le, upload your resume, seek 
recommendations from pervious employers, 
job search and create a lasting professional net-
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work. LinkedIn also allows you to join and fol-
low various groups of your personal, academic 
and career interests. Like blogging, it allows 
you to also answer questions and participate in 
discussions, which can give you credibility as 
an expert in your fi eld. A LinkedIn profi le also 
has the options for you to link other websites 
such as your business website, blog or Twit-
ter feed. LinkedIn is your professional face of 
social media.

Twitter
Twitter is con-

sidered “microblog-
ging”, you have 140 
characters to write 
a thought, or send 
out an interesting 
link or post a picture. Twitter is probably the 
most intimidating social media tool, as it is an 
outlier in terms of the format and the intended 
use. Twitter has developed into a fast paced in-
formational feed, which has been rapidly grow-
ing in agriculture. From the Tuesday evening 

AgChat 
sessions 
to the 
constant 

feed of industry information, the beef industry 
is on Twitter. Producers can easily use Twitter 
to connect with other producers, keep with the 
beef industry daily news information, and to 
connect with consumers. Twitter is proving to 
be an excellent medium to share the story of 
agriculture with almost 200 million users of 
this social media. 

YouTube
The marketing and outreach ability that 

YouTube provides to social media consumers is 
free of charge and unbeatable. Cattle producers 
have employed YouTube to describe a ranches 
history and legacy in the beef industry, or to 
post videos for an annual bull-sale, and search 
for relevant educational material to add to their 
websites. If you are new to YouTube, I encour-
age you to check out examples of how other 
cattle producers are using this technology as 
a marketing tool, such as Chandler Herefords 
(search dcpro1970 on YouTube to fi nd their 
channel and see their videos). 

Decision time: do you approach one social 
media tool or do you conquer them all? There 
is no one size-fi ts-all mentality with social 
media, it’s personal! Remember that you are 
fortifying your relationship with consumers 
and other producers, so don’t operate like a 
machine when you are networking. 

When exploring social media it’s likely 
that you will fi nd a website that you prefer 
to use, but it’s important that you abandon 
inactive accounts. Close any accounts that you 
are not utilizing. Being visible on social media 
is important, but playing an inactive role can 
damage your reputation. 

If you choose to establish your business 
online, be sure to designate your goals for 
various social media tools. Decide what you 
want to communicate. For example, if you are 
building personal relationships and keeping 
customers up-to-date, send out a tweet about 
fall-calving with a picture. If you are primarily 
interested in marketing, update your Facebook 
status about show ring results and sale offerings 
throughout the year. 

Don’t be overwhelmed by social media or 
technology advances. A little effort goes a long 
way online, and it can also be a creative outlet 
for you, no matter what generation you’re 
from.

January 20-21, 2012
Tehama District

Fairgrounds
Red Bluff, CA

$10,000
IN 

PAYOUTS*
*Based on 26 teams entered

3 man teams–
26 team limit

~ Events Included ~

• Ranchhand Bronc
 Riding
• Ranch Horse Class
• Calf Branding
• Dally Calf Roping
• Ranch Doctoring
• Ranch Sorting
• Herd Counting

Call or write for entries
and rules

Tyler Martinez
95 Sale Lane, Ste. E
Red Bluff, CA 96080

530-529-6603

All Finalists from 
the last year’s event 

are entered! 
All other entires will 

be drawn.
Call today to get your 

team entered!

RANCH
RODEO

17th Annual

Trophy Saddle awarded
to top cowhand by

Judd Miller Custom Saddlery 
and JP Ranch Rodeo 

Committee

✯
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